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Abstract 
Purpose: this study has a dual objective. First, it aims to identify the main academic literature elements 
of entrepreneurship which are measurement aspects. Second, to extract the dimensions associated with 
social entrepreneurship and pointing out its potential categories of analysis. Methodology: it is 
bibliographic research that reviewed the entrepreneurship models published in the Web of Science and 
Scopus databases. These models and their elements were analyzed using a qualitative methodology of 
content analysis with extraction supported by the Iramuteq software. Also, a lexical analysis was applied 
to allow the use of Descending Hierarchical Classification (CHD) and Similarity analysis techniques. Main 
findings: the analysis of studies that measure entrepreneurship pointed to the existence of two 
dimensions. First dimension towards traditional entrepreneurship. The second dimension aims at social 
entrepreneurship, and despite it is independent, this dimension uses aspects of traditional 
entrepreneurship. However, this new dimension is gaining its own space and, in the future, it may occupy 
the status of a paradigm. Theoretical/methodological contributions: qualitative data were treated 
quantitatively, allowing the statistical analysis of the dimensions used by entrepreneurship researchers 
and the subfield of social entrepreneurship. Therefore, the research identified relevant variables, which 
can be empirically validated to develop new instruments for measuring entrepreneurship and social 
entrepreneurship. Originality/value: the research identified the elements of measurement of 
entrepreneurship. Thus, the results contribute to guiding researchers in the construction of models or 
measurement instruments and the findings and present an overview of the field. Practical & Social 
implications: social entrepreneurship mitigates several social problems. Thus, studies of reviews that 
support future management tools in this subfield contribute to society and managers. 

Keywords: Entrepreneurship. Social Entrepreneurship. Measurement elements. 
 
 

Resumo 
Objetivos: identificar, na literatura acadêmica, os principais elementos ou aspectos de mensuração 
relacionados ao empreendedorismo; e extrair as dimensões associadas ao empreendedorismo social e 
suas potenciais categorias de análise. Metodologia: pesquisa bibliográfica, a partir da revisão dos 
modelos de empreendedorismo publicados nas bases de dados Web of Science e Scopus, por meio de 
metodologia qualitativa de análise de conteúdo, com apoio do software Iramuteq. Em paralelo, foi 
aplicada uma análise léxica, seguida das técnicas de Classificação Hierárquica Descendente (CHD) e 
Análise de similitude. Resultados: a análise dos estudos de mensuração aponta para a existência de uma 
dimensão exclusiva do empreendedorismo tradicional; e outra, direcionada ao empreendedorismo 
social, que, apesar de independente, ainda utiliza aspectos tradicionais. Essa nova dimensão está 
ganhando espaços próprios e, futuramente, poderá ocupar o status de um paradigma. Contribuições 
teóricas/metodológicas: dados qualitativos foram tratados quantitativamente, permitindo a análise 
estatística das dimensões usadas pelos pesquisadores do empreendedorismo, e do subcampo do 
empreendedorismo social. Isso possibilitou a identificação de variáveis que podem ser validadas 
empiricamente para o desenvolvimento de instrumentos de medição. Originalidade/Relevância: este 
trabalho contribui para nortear pesquisadores na construção de modelos ou de instrumentos de 
medição, bem como apresenta um overview do campo. Contribuições sociais/para a gestão: o 
empreendedorismo social atenua vários problemas sociais, assim proporcionar revisões que subsidiem 
a construção de futuras ferramentas de gestão desse subcampo contribuirá tanto para o contexto social 
quanto para os gestores em geral. 

Palavras-chave: Empreendedorismo. Empreendedorismo Social. Elementos de mensuração. 
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INTRODUCTION 

Entrepreneurship has been identified as a driving force for 
economies, becoming a crucial factor in the development and 
well-being of societies (Landström & Harirchi, 2018). As it drives 
progress, economic growth, and the generation of jobs and income 
for the population, entrepreneurship starts to receive greater 
importance from society and organisations (Barros et al., 2013). 

In academic research, both the entrepreneur and 
entrepreneurship have been characterised over time (Franco & 
Gouvêa, 2016). Concepts from different areas, such as economics, 
social sciences, and management studies (Oliveira Junior et al., 
2018), contributed to the multidisciplinarity around the field of 
study of entrepreneurship (Landström & Lohrke, 2010), which is 
seen as a social, political, and economic response to contemporary 
challenges. 

An influential contribution to the field of entrepreneurship 
study comes from the seminal work of Schumpeter (1934), in 
which he defined that the act of entrepreneurship is associated 
with the innovation process through the introduction of new 
methods and/or products for possible insertion in a market. In 
this way, it can be said that since the beginning, entrepreneurship 
has been one of the key elements of innovation, productivity and 
competitiveness (Santos et al., 2020). 

Traditionally, researchers have focused on analysing 
entrepreneurship from an economic point of view. However, the 
context of social, economic and political changes and challenges 
faced today pointed to the need to explore the potential social 
benefits of this phenomenon (Bacq & Janssen, 2011; Capella-Peris 
et al., 2020; Morris et al., 2021). In the field of entrepreneurship, 
the possibility of creating social value has emerged through the 
development of entrepreneurial activities focused on filling a gap 
or satisfying the basic needs of society that are neglected either by 
the State or by the conventional market (Barki et al., 2015; Iizuka 
et al., 2015), this new face of entrepreneurship was called social 
entrepreneurship. 

Social entrepreneurship is conceptualised as an 
entrepreneurial activity constituted by a social objective and 
considered a promoter of economic and social development 
(Austin et al., 2012; Dees, 1998; Felício et al., 2013; Mair & Martí, 
2006). It, therefore, represents a complementary alternative to 
traditional economic models, as it includes social aspects in 
business strategies, focusing on creating and balancing social and 
economic values for the benefit of the collective (Popov et al., 
2017). 

Entrepreneurs, recognised as innovative agents, are 
oriented toward market opportunities and value creation (Dees, 
2001; Martin & Osberg, 2007). Social entrepreneurs, in addition 
to being innovators, present behavioural characteristics of being 
proactive with an aptitude for risk management (Dwivedi & 
Weerawardena, 2018; Weerawardena & Mort, 2006). 

The main difference between the traditional entrepreneur 
and the social entrepreneur concerns the central objective of their 
activities (Austin et al., 2012; Bedi & Yadav, 2019; Mair et al., 
2012; Pless, 2012; Santos, 2012). For the traditional 
entrepreneur, creating economic value with the generation of 
profits is the primary motivator, while the social entrepreneur has 
as the primary motivation the search to create value for society 
(Mair & Noboa, 2003; Santos, 2012). In other words, social 

entrepreneurs work in the market to obtain innovative solutions 
to meet existing social demands. They can be assigned a dual 
mission, creating social and economic value, which reflects the 
central characteristic of social entrepreneurship (Saebi et al., 
2019). 

There is an appropriation of the concept of 
entrepreneurship by social entrepreneurship (Parente et al., 
2011). Researchers use it as a base theory to capture elements 
inherent to social entrepreneurship, considering the similarities 
between the phenomena. It is also noted that social 
entrepreneurship is viewed through various conceptual lenses 
but that few studies have presented discoveries and broader 
conclusions about the nature of the phenomenon (Aaltonen, 2019; 
Mair & Martí, 2006). 

The existing academic literature on entrepreneurship 
presents a series of elements for its explanation and 
measurement, both from the point of view of entrepreneurs and 
enterprises. Regarding entrepreneurs, the analysis components 
highlighted are inherent to entrepreneurial characteristics, 
emphasising aspects of entrepreneurial intention and orientation. 
When dealing with the elements of analysis of entrepreneurship 
as a phenomenon, the emphasis is on processes related to the 
performance and development of enterprises. 

In traditional entrepreneurship, elements of analysis are 
quite consolidated, demonstrating a certain degree of consensus 
and an indication that it is a multidimensional phenomenon. In 
other spheres, the field of investigation is shown to be 
fragmented, such as that of social entrepreneurship, where there 
still needs to be more consensus around its investigation 
elements. And further studies are required to obtain models 
specific to this type of entrepreneurship, allowing its 
measurement (Capella-Peris et al., 2020). 

Given the above, this study has a dual objective: (a) to 
identify the main elements related to entrepreneurship in the 
academic literature: measurement aspects, and (b) to extract the 
dimensions associated with social entrepreneurship and their 
potential categories of analysis. 

To meet this objective, bibliographic sources were used 
from entrepreneurship models published in the Web of Science 
and Scopus databases from 1945 to 2019. These models and their 
elements were analysed using a qualitative content analysis 
methodology with extraction supported by the software Interface 
de R pour Analyses Multidimensionnelles de Textes et de 
Questionnaires (Iramuteq). Associated with content analysis, a 
lexical analysis was applied, followed by Descending Hierarchical 
Classification (CHD) and Similarity Analysis techniques. 

TRADITIONAL AND SOCIAL ENTREPRENEURSHIP FROM THE 
PERSPECTIVE OF THE INDIVIDUAL AND THE PHENOMENON 

The theoretical framework in this research starts by identifying 
the main aspects addressed under the theme, both from the 
perspective of the individual entrepreneur and from the 
perspective of the entrepreneurship phenomenon. 

The scientific literature presents a range of measurement 
elements inherent to the traditional and social entrepreneur 
figure, which, in this literature review, were summarised in 14 
categories (Table 1). Many studies focus on entrepreneurial 
orientation and intention, to identify why individuals develop 
entrepreneurial characteristics 

https://doi.org/10.14211/ibjesb.e2097
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Table 1 
Elements of analysis related to the individual entrepreneur (traditional or 
social) 

Main Aspects Author(s)) 

Social entrepreneurial intention Hockerts (2015) 

Entrepreneurial self-efficacy 

McGee et al. (2009)  
Moberg (2013)  
Moriano, Palací and Morales (2006)  
Moriano, Topa et al. (2012)  
Schjoedt et al. (2017)  
Spagnoli et al. (2017) 

Entrepreneurial skills and abilities Mamun et al. (2018) 

Entrepreneurial characteristics 
Altink and Born (1993)  
Cromie and Johns  (1983) 
Reyes et al. (2018) 

Skills for social entrepreneurship Capella-Peris et al. (2020) 

Gender stereotypes in 
entrepreneurship 

Laguía et al. (2019) 

Social identity Sieger et al. (2016) 

Entrepreneurial intention 

Bhaskar and Garimella (2017) 
Crant (1996) 
Liñán and Chen (2009) 
McNally et al. (2016) 
Oliveira et al. (2016) 
Valliere (2016) 

Entrepreneurial mindset 
Davis et al. (2016) 
Li et al. (2016) 

Entrepreneurial motivation 

Boada-Grau et al. (2016) 
Tullar (2001) 
Vijaya and Kamalanabhan (1998) 
Yi and Duval-Couetil (2018) 

Entrepreneurial orientation 

DeGennaro et al. (2016) 
Felgueira and Rodrigues (2020) 
Ferreira et al. (2015) 
Gorostiaga et al. (2019) 
Lumpkin et al. (2009) 
Miao (2012) 
Popov et al. (2019) 
Saha et al. (2017) 
Schmidt et al. (2018) 
Zhang et al. (2014) 

Social entrepreneurial orientation 
Kraus et al. (2017);  
Satar and Natasha (2019) 

Entrepreneurial passion Cardon et al. (2013) 

Entrepreneurial potential 
Ricardo et al. (2011) 
Souza et al. (2017) 

Note: Elaborated by the authors (2022). 
 
One of the pioneering works in developing the 

construction of the Entrepreneurial Orientation (EO) was that of 
Miller (1983), who characterised the entrepreneurial process 
through three dimensions: innovation, risk-taking and 
proactivity. Subsequently, based on Miller (1983), Lumpkin and 
Dess (1996) linked two other dimensions to the Entrepreneurial 
Orientation construct: competitive aggressiveness and autonomy. 
Such studies are of great importance for the advancement of EO 
and, therefore, are used as a basis for developing multiple 
measurement scales. Therefore, such dimensions are commonly 
examined by researchers of entrepreneurial behaviour, with 
innovation being the most common element among them. 

The vast majority of studies that measure entrepreneurial 
characteristics use existing scales in the literature, adapting them 
to the application context. For example, Robinson et al. (1991) 

designed a scale to measure entrepreneurial attitudes, named 
Entrepreneurial Attitude Orientation (EAO). It includes four 
dimensions: achievement, innovation, self-control, and the 
individual's self-esteem in the business proposition environment. 
It has been tested and validated in specific contexts. 

Miao (2012) and Gibson et al. (2011), examined the 
reliability and validity of the OAE scale in the Chinese context. And 
Van Wyk and Boshoff (2004), applied the EAO scale to a sample 
from South Africa. Such studies supported the generalisation of 
the EAO model developed by Robinson et al. (1991). 

Bolton and Lane (2012), on the other hand, developed the 
Individual Entrepreneurial Orientation (IEO) scale, in which they 
used variables and definitions used in the existing literature on 
entrepreneurial orientation, and in particular, the findings of 
Lumpkin and Dess (1996), which include the factors innovation, 
risk-taking, and proactivity. The instrument was initially designed 
to be applied in an educational context. However, it also has 
implications for business and industry. Along the same lines, 
Popov et al. (2019), validated the Individual Entrepreneurial 
Orientation scale among university students in Serbia. 

Based on the IEO scale by Bolton and Lane (2012), some 
implications emerged for enterprises and industries. To this 
extent, DeGennaro et al. (2016) designed an Individual 
Entrepreneurial Orientation rating instrument, called 
Entrepreneurial Orientation (EO) Rating Instrument, focusing on 
a more objective behavioural measure since the main criticism of 
the IEO is its self-assessment character through subjective 
criteria. 

There is also an interest in research on entrepreneurial 
intention associated with behavioural purposes, defined as the 
effort and stimulus individuals have to perform entrepreneurial 
behaviour under appropriate conditions (Cantner et al., 2017). 
Entrepreneurial intent models emerge from limitations and 
criticisms of personality trait models (Robinson et al., 1991; Shane 
& Venkataraman, 2000). 

The theoretical model presented in the literature that has 
contributed most to understanding the formation of 
Entrepreneurial Intention is the Theory of Planned Behavior 
(TCP), proposed by Ajzen (1991). According to this, the will 
appears as the antecedent of the behaviour; for this reason, the 
stronger the intention to develop a specific behaviour, the greater 
the probability of its effective accomplishment. Thus, purpose 
results from attitudes towards entrepreneurial behaviour, 
subjective norms and perceived behavioural control (Moriano et 
al., 2012).  

Several studies on Entrepreneurial Intent were structured 
based on TCP. This is the case of the work by Liñán and Chen 
(2009), who proposed an instrument for measuring 
Entrepreneurial Intention based on the model demonstrated by 
Ajzen (1991) to investigate the intention-behaviour relationship. 
The proposed instrument is composed of the following subscales: 
attitude towards entrepreneurship (ARE), subjective norms (NS), 
perceived behavioural control (CCP) and objective 
entrepreneurial intention (IEO). The results of Liñán and Chen 
(Liñán & Chen, 2009) show that behaviour is in accordance with 
beliefs and customs when a favourable position and attitude are 
assumed to be associated with a greater entrepreneurial 
intention. 

https://doi.org/10.14211/ibjesb.e2097
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Within this perspective Oliveira et al. (2016 point to a 
positive influence of personal philosophy on entrepreneurial 
intention. Besides, among the analyses related to the 
entrepreneurial individual, even if in a more limited way, there 
are studies that measure characteristics inherent to the social 
entrepreneur. 

The limitation mentioned above stems from a gap in the 
literature on social entrepreneurship, since little has been 
addressed regarding the elements capable of verifying the 
behavioural and motivational levels of the social entrepreneur 
(Dwivedi & Weerawardena, 2018; Germak & Robinson, 2014; 
Omorede, 2014). Thus, studies that measure characteristics 
linked to the social entrepreneur are related explicitly to 
competencies and orientation towards social entrepreneurship 

In that regard, Capella-Peris et al. (2020) developed a scale 
to measure competencies in social entrepreneurship among 
higher education students with dimensions related to individuals' 
personal, social and innovative characteristics. Capella-Peris' 
(2020) proposal had theoretical support in the literature on 
entrepreneurial behaviours, as previously researched by Ali et al. 
(2009), De Pablo López et al. (2004), García (2010), Ghazali et al. 
(2013), Lee e Lai (2010), Othman et al. (2012) e Robinson et al. 
(1991); also sought support in the literature on social 
entrepreneurship in Alvord et al. (2004), Dees (1998), 
Weerawardena e Mort (2006). The scale proposed by Capella-
Peris et al. (2020) limits its analysis only to the educational field, 
being necessary to verify the promotion of competence of social 
entrepreneurship in other contexts. 

Within the scope of Orientation for Social 
Entrepreneurship, Kraus et al. (2017) also created a measurement 
instrument based on Entrepreneurial Orientation scales existing 
in the traditional entrepreneurship literature. The scale was 
proposed with four dimensions, emphasising the three main 
dimensions of Entrepreneurial Orientation (innovation, risk-
taking and proactivity) adjusted to the social mission of social 
entrepreneurship. 

In the same vein, Satar and Natasha (2019), considered the 
dimensions of entrepreneurial orientation as relevant and 
applicable in the measurement of Orientation to Social 
Entrepreneurship. They used them as a basis for developing a tool 
for evaluating the orientation of individual entrepreneurship. 

Starting with the aspects addressed in the research on 
entrepreneurship as a phenomenon. The studies point out the 
different types of entrepreneurship and measure elements 
related to the development and performance of these enterprises 
and the environment in which they are inserted. Table 2 
summarises the main aspects addressed in research from the 
perspective of entrepreneurship, exemplifying related authors. 

In the case of traditional entrepreneurship, aspects of the 
entrepreneurial ecosystem stand out. This approach was initially 
proposed by Moore (1993), to indicate the various relationships 
established between companies and stakeholders in specific 
contexts and the processes involved in strengthening 
entrepreneurial activity. 

Subsequently, to understand the concept of the 
entrepreneurial ecosystem, Isenberg (2011) proposed a model 
composed of six domains: public policies, financial capital, culture, 
supporting institutions, human resources and markets. These 
domains include sub-elements that influence the formation and 

trajectory of enterprises within a given geographic region. This 
model has been widely used as a basis for other works. 

 

Table 2 
Elements of analysis related to the entrepreneurship phenomenon 
(traditional or social) 

Main Aspects Author(s) 

Business Alliances Davari and Rezazadeh (2015) 

International Business Capability Zhang (2018) 

Business Capital Kim et al. (2020) 

Entrepreneurial Culture Breazeale et al. (2015) 

Social Enterprise Performance Liang et al. (2015) 

Entrepreneurial Ecosystems Liguori et al. (2019) 
Sternberg and Coduras (2019) 

Strategic Entrepreneurship Siddiqui and Jan (2019) 

Performance of Female 
Entrepreneurship Jha et al. (2018) 

Social Entrepreneurship Carraher et al. (2016) 
Lepoutre et al. (2013) 

Organizational Social Entrepreneurship 
Kannampuzha and Hockerts 
(2019) 
Kuratko et al. (2017) 
Peris-Ortiz et al. (2016) 

Sustainable Entrepreneurship Dai et al. (2018) 

Economic and Social Indicators of 
Entrepreneurship Martins (2007) 

Entrepreneurial Success Fisher et al. (2014) 
Wach et al. (2016) 

Note: Elaborated by the authors (2022). 
 
As for measuring business ecosystems, Liguori et al. 

(2019) developed a measure to assess what makes a region more 
or less suitable to support a business cluster. This proposition was 
also based on the dimensions presented in the Isenberg model 
(2011). 

Likewise, Sternberg and Coduras (2019) sought to 
measure and theorise entrepreneurial ecosystems by developing 
a Framework for measuring entrepreneurial ecosystems at the 
regional level applied in the European context. 

Other aspects that are being measured are related to 
business alliances (Davari & Rezazadeh, 2015), international 
business capacity (Zhang, 2018), entrepreneurial culture (Kim et 
al., 2020), and aspects related to gender, seeking to measure the 
performance of women in entrepreneurship (Jha et al., 2018). 

As a phenomenon, social entrepreneurship became more 
evident from measurement elements. For example, Lepoutre et al.  
(2013) devised a methodology to assess social entrepreneurship 
activities. This work stands out for its application in 49 different 
countries; Carraher et al. (2016) made efforts to measure social 
entrepreneurship through a validated instrument with a sample 
group composed of social and traditional entrepreneurs. 

Studies aimed at measuring social entrepreneurship in 
commercial companies are also verified. These studies are 
supported by approaches present in the literature, which indicate 
that companies oriented toward financial performance can also 
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have social objectives (Dees, 1998; Diochon & Anderson, 2011; 
Peredo & McLean, 2006; Sagawa & Segal, 2000). 

Thus, Peris-Ortiz et al. (2016) proposed a measurement 
instrument reflecting the idea that companies can return to 
customer service and the environment while still generating 
profit. The proposed scale emphasises aspects of general and 
social entrepreneurship, being validated in the tourism sector, 
based on a sample of hotels located in Spain. 

Kannampuzha and Hockerts (2019), sought to measure 
social entrepreneurship in business activities. The authors 
suggest scaled items for three central social entrepreneurship 
components: social change intentions, business activities, and 
inclusive governance. And in general terms, it intends to measure 
in what aspects organisations present behaviours aimed at social 
entrepreneurship. 

Kuratko et al. (2017), sought to examine the creation of 
social value within companies, for which they proposed the Social 
Corporate Entrepreneurship Scale (SCES). This instrument 
measures whether the perceived organisational environment is 
favourable to promoting attitudes to create social value. Kuratko 
et al. (2017) identified five factors: company transparency, social 
proactivity, rewards, work discretion and time availability. 

However, despite advances in research on Social 
Entrepreneurship, there is still a lack of quantitative instruments 
that allow this phenomenon to be measured (Kannampuzha & 
Hockerts, 2019), contemplating changes generated in particular 
contexts since social entrepreneurial activities are influenced by 
contextual scenarios (Gupta et al., 2020). 

Given this, it is necessary: (a) to understand the elements 
of analysis addressed in the literature on entrepreneurship and 
social entrepreneurship, identifying when they are helpful to 
measure social entrepreneurial characteristics in specific 
environments; (b) strengthening thematic discussions; and (c) 
contributing to the consolidation of this field of study. 

METHODOLOGY 

This study identifies in the academic literature articles published 
in the Web of Science and Scopus databases the main elements 
related to entrepreneurship and its measurement aspects, 
extracting the dimensions associated with social 
entrepreneurship and the social entrepreneur and their potential 
categories of analysis. 

These databases are justified for two reasons: (1) they are 
the two most extensive databases of peer-reviewed literature at 
an international level; and (2) they allow extraction into a file 
compatible with bibliometric software. 

To ensure that the articles dealt with scales or indicators 
of entrepreneurship, thus avoiding related topics, it was 
established as selection criteria that the article should present the 
following terms: entrepreneur and characteristics, OR 
entrepreneur and scale, OR entrepreneur and measure, OR 
entrepreneur and indicators. 

The search covered the period from 1945 to 2019, 
covering the entire period of literature published in the databases 
up to date, thus allowing the state of the art of the investigated 
field to be obtained. 

The extraction produced 584 documents in the Scopus 
database and 403 in the Web of Science, 987 documents. After 
checking the duplicate files, the final number of documents was 
756. From this, a rigorous reading of the abstracts of such articles 
was carried out to select only the studies directly related to the 
measurement of entrepreneurship and its characteristics. 
Meeting this criterion, 67 articles made up the analysis sample. 

Data analysis was performed using the IRAMUTEQ 
software (R interface pour Les Analyzes Multidimensionnelles de 
Textes et de Questionnaires). It is an open-source tool anchored 
in the statistical environment of the R software, which allows the 
processing and statistical analysis of textual data. We chose to use 
this analysis tool because of its ability to improve analysis, even in 
large volumes of texts, bringing greater objectivity and 
advancement to data interpretations (Camargo & Justo, 2013). 

The methods used start from a lexical analysis that 
identifies and classifies the text segments, performing a 
lemmatisation process, reducing the word to its reduced forms 
(lemmas), and identifying frequency and clustering. Therefore, 
quantitative techniques can analyse qualitative data (Sarrica et al., 
2016). 

In that regard, two methods were adopted: (1) Descending 
Hierarchical Classification Analysis (CHD), which classifies the 
text segments, grouping them and showing a Dendrogram that 
demonstrates the hierarchy between the considered clusters. The 
separation and grouping consider the Chi-square (Χ²) to verify the 
measure of the relationship between the words. The higher the Χ², 
the more particular a word is to your cluster; and (2) Similitude 
Analysis derived from the Graph Theory, which indicates the 
connection between the terms of the analysed textual corpus. The 
generated schema is called the Tree of Similitude, a sociogram 
whose vertices correspond to the individuals of a group. The 
branches are the relationships between the individuals, in this 
case, between the lemmas. 

RESULTS AND ANALYSIS 

The 67 articles that presented entrepreneurship models were 
analysed using the Iramuteq software; therefore, a corpus 
consisting of 74 text segments (TS) was used. The result indicated 
that 62 STs were used, 83.78% of the total corpus, guaranteeing 
the necessary reliability for the proposed analyses. Besides that, 
the minimum index of 70% of the text segment (ST) represents a 
good use for the software in question (Camargo & Justo, 2013). 
Table 3 presents a summary of the lexical analysis. 

 

Table 3 
Characteristics of the text corpus resulting from the Lexical Analysis 

Number of occurrences 910 

Number of Forms 432 

Average number of forms per text segment 12.3 

Number of forms with frequency ≥ 3 73 

Lemas 284 

Number of text segments (ST) 74 

Number of segments classified 62 (83.78%) 

Note: Elaborated by the authors, from Iramuteq (2022) software results. 
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It is worthwhile to stress that the analyses used the 

English version of the texts, as this method does not allow the 
mixing of languages; thus, the software outputs are in English. 

Descending Hierarchical Classification 

Based on the textual corpus of the research, a Descending 
Hierarchical Classification (CHD) analysis was carried out to 
identify categories related to the measurement aspects of 
entrepreneurship. Thus, a lexical analysis was performed based 
on proximity, frequency, percentage and strength of the 
relationship between the words that composed the analysed 
textual corpus. 

A hierarchical system of classes formed by statistically 
significant terms was organised based on the chi-square test 
(X^2), enabling the quantitative data analysis. 

The result generated a CHD with seven classes grouped in 
three clusters (A, B and C). Of the text segments (TS) analysed, 
17.5% are concentrated in class 7, the only one directly belonging 
to cluster A, called Entrepreneurial Characteristics. Cluster B, 
entitled Entrepreneurial activities, comprises class 1 (15.9%), 
class 4 (12.7%) and class 5 (15.9%). Finally, cluster C, called 
Entrepreneurial Profile, included class 2 (14.3%), class 3 (11.1%) 
and class 6 (12.7%). 

Figure 1 shows this hierarchy and exemplifies each of the 
emerged classes considering the lemmas with p-value>0.001, 
therefore, with high statistical significance. The classes were 
named following the Theoretical Background studied and the 
delimited objectives for the research. 

 
 
 

Figure 1 
CHD of the elements presented in the entrepreneurship models 

 

Note: Adapted survey data stratified by Iramuteq (2020) software. 
 
Subcorpus “A” was called Entrepreneurial Characteristics, 

it covers class 7 and is related to the Entrepreneurial Orientation 
(EO) construct, including the main dimensions proposed by Miller 
(1983) and Lumpkin and Dess (1996 namely: Risk Taking, 
Proactiveness, Innovativeness, Competitive Aggressiveness and 
Autonomy. This finding reinforces the importance of this 
construct's measurement model, developed by Miller (1983) and 
improved by Lumpkin and Dess (1996). 

In this case, the representativeness of cluster 7 is justified 
because several studies are based on the dimensions proposed by 
the authors above, constituting the basis for developing scales to 
measure EO. 

Subcorpus “B” was named Entrepreneurial Activity, 
composed of classes 1, 4 and 5, presents aspects related to the 
elements necessary for the development of the enterprise, as well 
as their effects. 

Class 1 of this subcorpus, Shared Value, highlights 
elements related to the strategic business approach proposed by 
Porter and Kramer (2011), which encourages providing the 
enterprise's core business to generate social value allied to 
economic value. Thus, the following terms were recurrent in this 
class: Business, Social, and Economical - they highlight the 
existence of a new aspect of entrepreneurial activity, which goes 
beyond the traditional view by exposing socioeconomic value at 
the centre of its strategy. In this sense, due to the potential for 
creating shared value, one of the outstanding examples is social 
enterprises (Driver & Porter, 2012; Leal et al., 2015). 

Class 4 Personal Outcomes points to the personal benefits 
arising from the entrepreneurial activity, emphasising the terms: 
Personal and Benefit. Assuming that entrepreneurial activity 
tends to motivate entrepreneurs beyond monetary gains, it 
involves substantial non-monetary benefits, such as greater 
autonomy, the development of broader skills and the possibility 
of pursuing their purposes (Liang & Dunn, 2011). Such factors 
tend to effectively contribute to the personal fulfilment of the 
individual entrepreneur (Longenecker et al., 2007). 

Class 5 Resources presents some of the main types of 
resources necessary for the conception of the entrepreneurial 
activity, the terms are highlighted: Financial, Resource, and 
Human. That confirms what is already known, basic resources, 
such as financial and human capital, are essential, especially for 
starting an enterprise (Bruno & Tyebjee, 1985; Shane & 
Venkataraman, 2000; Vesper, 1990). 

Finally, subcorpus “C” entitled Entrepreneurial Profile, 
composed of classes 2, 3 and 6, encompasses attributes related to 
entrepreneurial behaviour, reflecting on the set of individual 
variables, including behavioural attitudes that contribute to the 
development of an enterprise and its delivery of value. 

Class 2, called Intention Entrepreneur, is the result of a set 
of studies that designed some scale to measure the individual's 
characteristics and entrepreneurial intentions. With a strong 
influence on the Theory of Planned Behavior model (Ajzen, 1991). 
In this case, the relationship between entrepreneurship and other 
phenomena, such as leadership, was analysed and considered 
essential to ensure a better understanding of the entrepreneurial 
potential of individuals and the elements that influence their 
performance (Ferreira et al., 2005). Thus, the terms: Intention, 
Entrepreneurial (Entrepreneur), and Leadership (Leadership) 
stand out. 

Class 3, called Entrepreneurial Attitude, is directly related 
to class 2, Intention Entrepreneur. This can be justified because 
the attitude predicts behaviour intentions; this association 
represents the effort the individual will be willing to expend. The 
greater the involvement, the better their performance (Ajzen, 
1991). In this group, variables that determine the achievement of 
a specific behaviour were evidenced, such as Persistence, Goal and 
Opportunity. These attributes are characteristic of the 
entrepreneur, given their ability to identify opportunities and 
select strategies to achieve their goals (Martin & Osberg, 2007). 

In turn, class 6, named Purpose, concerns the goal pursued 
by the entrepreneur. They are highlighting the Market variables, 
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this one with greater significance in the entire textual corpus, and 
the Value variable and pointing to a strong relationship between 
the entrepreneur and the entrepreneurial actions to the market 
since the entrepreneur aims to satisfy needs by producing goods 
and/or services with added value and thus expand their market 
potential (De Melo Neto & Froes, 2002). 

This idea remains central in entrepreneurship since its 
origin is effectively associated with the concept of value creation 
(Drucker, 1985). Thus, these are some of the elements analysed in 
measuring entrepreneurship. 

Similarity Analysis 

The classes highlighted in CHD were synthesised through 
similarity analysis based on graph theory - this technique makes 
it possible to identify the existing links between the forms of a 
textual corpus so that the proximity, quantity and thickness of 
links indicate the degree of connectivity, making it possible to 
infer the construction and structure of the text, as well as the 
topics covered in the research (Camargo & Justo, 2013; Salviati, 
2017) (Figure 2). 
 

Figure 2 
Similarity tree of entrepreneurship models elements 

 

Note: Elaborated by the authors, from Iramuteq (2022) software results. 
 
The similarity tree of the elements present in the 

entrepreneurship models was created considering the criterion of 
the word having a minimum frequency of 5 repetitions in the 
textual corpus. 

The main group derived from the term Risk-Taking 
indicates the entrepreneur's propensity to act autonomously, 
with a predisposition to risk, a tendency to be aggressive towards 
competitors and proactive about the market environment (Covin 
& Slevin, 1989; Freitas et al., 2012; Lazzarotti et al., 2015; 
Lumpkin & Dess, 1996), which is strongly related to the 
Entrepreneurial Orientation approach, demonstrating a mirror of 
the “A” subcorpus presented in the CHD analysis. 

The grouping derived from the term entrepreneurial 
(entrepreneur) points to a solid line of investigation of the 

characteristics, entrepreneurial profile, and processes inherent to 
entrepreneurial activity. As exposed in the CHD analysis. 

The similarity tree showed the connections derived from 
the term Social, a branch of entrepreneurship that emphasises the 
social aspect. It involves creativity and learning applied to social 
businesses and presents the typical characteristics of social 
enterprise. In this case, considering market-oriented 
organisations able to also act with social objectives, as discussed 
by Dees (1998), Diochon and Anderson (2011), and Peredo and 
McLean (2006), and corroborating with the perspective of shared 
value. Thus, several studies aim to measure social 
entrepreneurship within organisations that operate in the market 
logic. 

The result of the similarity analysis, in general terms, 
showed consistency with the findings presented previously 
through the CHD analysis. The exposed variables propose an 
interconnection in several aspects between entrepreneurship and 
social entrepreneurship. 

The term innovation, for example, has two branches stand 
out: one related to social and the other about benefits, jobs, and 
products. Entrepreneurs seek and explore opportunities in both 
contexts, are not intimidated by scarce resources and potential 
associated risks, and be considered innovative agents oriented 
toward market opportunities and value creation (Dees, 2001; 
Martin & Osberg, 2007). 

The difference, therefore, between entrepreneurship and 
another is in the value proposition, which goes beyond the 
economic benefit for social entrepreneurship, given its mission to 
generate social value (Dees, 2001; Mair & Marti, 2006) 

Analysis of Similarity of Dimensions Related to Social 
Entrepreneurship 

Only the dimensions associated with social entrepreneurship 
were stratified from the textual corpus, which allowed a more 
detailed analysis of the behaviour of the variables specific to this 
theme. Figure 3 was created considering the Communities 
configuration and with the Halo option that accentuating the 
identification of the central axis and its ramifications. 

 
Figure 3 
Social entrepreneurship elements similarity tree 

 

Note: Elaborated by the authors, from Iramuteq (2022) software results. 
 
In this case, it can be seen that in the scope of the analysed 

textual corpus, social entrepreneurship is strictly related to 
business activities with an emphasis on building viable solutions 
to social problems. Thus, the Social variable is directly related to 
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the Value and Business, Economic, Problem, and Motivations 
variables. Indicating that the social entrepreneur is motivated to 
solve social problems through business activities, to achieve 
general economic and social value, a central objective of social 
entrepreneurship (Dees 1998; Yunus, 2010). 

Elements of social entrepreneurial behaviour were also 
identified. The base of the similarity tree represents aspects of 
Entrepreneurial Social Intent, which means the individual will 
start a social enterprise (Bacq & Alt, 2018). It includes elements 
such as Attitude, Initiative and Self-efficacy (self-efficacy). 

The resources dimension was also evidenced, considering 
that, as in traditional enterprises, social enterprises need 
resources for their performance; in this case, human and financial 
resources stood out, which are indispensable for any enterprise. 

At the top of the similarity tree are the elements referring 
to the Social Entrepreneurial Orientation, considerably addressed 
in the traditional entrepreneurship literature, it has also been 
analysed in the context of social entrepreneurship. 

As already mentioned in this study, EO has been 
commonly explored from five dimensions: innovativeness, 
proactivity, risk-taking, autonomy and competitive 
aggressiveness (Lumpkin et al., 2013). However, in social 
entrepreneurship, most studies have adopted only three 
dimensions: innovativeness, proactivity and risk-taking (Morris 
et al., 2011), these are also exposed in the analysed textual corpus 
(Figure 3). 

In general terms, the behaviours of the variables 
presented in the similarity analysis indicate that social 
entrepreneurship involves innovative actions through the 
mindset, processes, tools and techniques of traditional 
entrepreneurship; however, it seeks to achieve beyond the 
economic purpose, common to several types of businesses, a 
social mission. 

CONCLUSIONS 

This study aimed to identify the main measurement aspects of 
entrepreneurship in the academic literature, and it allowed us to 
extract the dimensions associated with social entrepreneurship 
and their potential categories of analysis. 

The analysis was performed with the help of the Iramuteq 
software, enabling the quantitative treatment of qualitative data 
to analyse the content. Initially, the analysis categories indicated 
in the entrepreneurship literature were hierarchically exposed. It 
was found that 38.1% of the textual corpus is related to the 
entrepreneurial profile, 44.4% is related to entrepreneurial 
activity, and 17.5% focuses on entrepreneurial characteristics. 

Based on the similarity analysis, it is observed, in general, 
that studies to measure entrepreneurship in a broader scope 
include a whole dimension to traditional entrepreneurship. And 
another is aimed at social entrepreneurship, which despite 
representing an independent dimension, uses aspects of 
conventional entrepreneurship. Evidently, there is a limitation in 
analysing the elements associated with the dynamics and 
processes employed by social entrepreneurs. They are 
appropriating the entrepreneurship theory to capture features 
inherent to social entrepreneurship, given their similarities 
(Parente et al., 2011). 

The influence of traditional entrepreneurship on its social 
aspect can be more clearly shown in this study, when the elements 
inherent to social entrepreneurship are stratified in isolation, 
resulting in dimensions that encompass personal particularities, 
processes and resources necessary to achieve the desired results. 
It can also be seen that these dimensions are commonly analysed 
in isolation, with the predominance of social entrepreneurs' 
behavioural aspects. 

However, to obtain more comprehensive results about the 
social entrepreneurial characteristics, it is suggested not to isolate 
the dimensions, but to consider their dimensions in an integrated 
way during the elaboration of analysis instruments. 

Overall, the findings presented from this literature review 
report that social entrepreneurship is a subdivision of traditional 
entrepreneurship, but is gaining its own space and in the future, it 
may occupy the status of a paradigm. And are mainly in line with 
the American school of social entrepreneurship's theoretical 
approach, which considers market-oriented organisations to 
solve social problems, thus presenting common elements to 
traditional enterprises. 

From this perspective, the central factor of the social 
enterprise is to update the market to generate revenue, with the 
purpose of profit, aligned with the economic and social mission 
(Defourny & Nyssens, 2012). This entrepreneurship, which can be 
considered “hybrid”, depends on the context and becomes a 
double solution: solving local problems and generating income for 
the entrepreneur. 

It is also essential to highlight: (a) the importance of using 
the Iramuteq software to reach the objective of this study since, 
through the quantification of text segments, it was possible to 
present, in a statistical way, the dimensions that researchers in 
the field of entrepreneurship are measuring, and specifically in 
the subfield of social entrepreneurship; and (b) the adopted 
methodological design allowed an overview of the study area and 
can be replicated for other topics, given its detailed description, 
therefore, it can contribute to future studies. 

The restriction of the results generated exclusively by the 
software tends to represent a limitation of this study. Therefore, 
it is recommended that models be constructed and validated 
empirically using the types that emerge from these results. The 
limitation presented was reduced by the confrontation between 
the software outputs and the reviewed literature. This way, the 
analysis provided a deeper interpretation of the generated 
results. 

Finally, this analysis is likely helpful in guiding researchers 
in constructing models or measurable instruments for traditional 
and social entrepreneurship. 

 
 
 

Conflict of interest statement 

The authors declare that there is no conflict of interest. 
 
 
 
 
 

https://doi.org/10.14211/ibjesb.e2097


Vieira, V. G. et al. Generating elements of social entrepreneurship’s dimensions 9 
   

 

    

 
https://doi.org/10.14211/ibjesb.e2097 
e-ISSN: 2316-2058 | ©2022 ANEGEPE Ltda. All Rights Reserved. IBJESB v.11, n.3, Sept./Dec., 2022  

 
 
 

Authors’ statement of individual contributions 

Roles 
Contributions 

Vieira 
VG 

de Oliveira 
VM 

Chim-Miki 
AF 

Conceptualization ∎ ∎ ∎ 
Methodology ∎ ∎ ∎ 

Software ∎ ∎ ∎ 
Validation N. A. 

Formal analysis ∎ ∎ ∎ 
Investigation ∎ ∎ ∎ 

Resources N. A. 
Data Curation  N. A.  

Writing - Original Draf ∎ ∎ ∎ 
Writing - Review & Editing ∎ ∎ ∎ 

Visualization ∎ ∎ ∎ 
Supervision  ∎ ∎ 

Project administration  N. A.  
Funding acquisition  N. A.  

REFERENCES 

Aaltonen S. (2019). Book review: Social innovation and sustainable 
entrepreneurship. International Small Business Journal. 37(5), 
551-552. https://doi.org/10.1177/0266242618823112 

Ajzen, I. (1991). The Theory of Planed Behavior. Organizational Behavior 
and Human Decision Processes, 50, 179-211. 
https://doi.org/10.1016/0749-5978(91)90020-T 

Ali, A., Topping, K. J., & Tariq, R. H. (2009). Entrepreneurial inclinations of 
prospective teachers. New Horizons in Education, 57(2), 7-16. 
https://eric.ed.gov/?id=EJ860820 

Altink, W. M. M., & Born, M. P. (1993). Prediction of entrepreneurial 
success: The development of a rating scale for entrepreneurial 
characteristics. International Journal of Selection and 
Assessment, 1(2), 95-106. https://doi.org/10.1111/j.1468-
2389.1993.tb00093.x 

Alves, L. R. R., & Bornia, A. C. (2011). Desenvolvimento de uma escala para 
medir o potencial empreendedor utilizando a Teoria da Resposta 
ao Item (TRI). Gestão & Produção, 18, 775-790. 
https://doi.org/10.1590/S0104-530X2011000400007 

Alvord, S. H., Brown, L. D., & Letts, C. W. (2004). Social Entrepreneurship 
and Societal Transformation: An Exploratory Study. The Journal 
of Applied Behavioral Science, 40(3), 260-282. 
https://doi.org/10.1177/0021886304266847 

Austin, J., Stevenson, H., & Wei-Skillern, J. (2012). Social and commercial 
entrepreneurship: same, different, or both?. Revista de 
Administração, 47(3), 370-384. 
https://www.scielo.br/j/rausp/a/HM3r8D3Tfwm7WJZYFkNt5v
z/?format=pdf&lang=em 

Bacq, S., & Alt, E. (2018). Feeling capable and valued: A prosocial 
perspective on the link between empathy and social 
entrepreneurial intentions. Journal of Business Venturing, 33(3), 
333-350. https://doi.org/10.1016/j.jbusvent.2018.01.004 

Bacq, S., & Janssen, F. (2011). The multiple faces of social 
entrepreneurship: A review of definitional issues based on 
geographical and thematic criteria. Entrepreneurship & Regional 
Development, 23(5-6), 373-403. 
https://doi.org/10.1080/08985626.2011.577242 

Barki, E., Comini, G., Cunliffe, A., Hart, S., & Rai, S. (2015). Social 
entrepreneurship and social business: Retrospective and 
prospective research. Revista de Administracao de Empresas, 
55(4), 380-384. https://doi.org/10.1590/S0034-759020150402 

Barros, F., Cristina, I., Ávila, V., Madruga, G., Rejane, L., & Ávila, L. V. (2013). 
Empreendedorismo Soluções Inovadoras para Questões Sociais, 
11(23), 118-149. 
http://www.redalyc.org/articulo.oa?id=75227898005 

Bedi, H. S., & Yadav, N. (2019). Social entrepreneurship: A conceptual 
clarity. Bedi, HS & Yadav, N., Social Entrepreneurship: A 
Conceptual Clarity. Our Heritage, 67(10), 1006-1016. 
https://ssrn.com/abstract=3541919 

Bhaskar, A. U., & Garimella, S. (2017). A Study of Predictors of 
Entrepreneurial Intentions: Development of Comprehensive 
Measures. Global Business Review, 18(3), 629-651. 
https://doi.org/10.1177/0972150917701782 

Boada-Grau, J., Sánchez-García, J. C., Viardot, E., Boada-Cuerva, M., & Vigil-

Colet, A. (2016). Entrepreneurial Orientation Scale: Adaptation to 
Spanish. Spanish Journal of Psychology, 19, 1-10. 
https://doi.org/10.1017/sjp.2016.19 

Bolton, D. L., & Lane, M. D. (2012). Individual entrepreneurial orientation: 
Development of a measurement instrument. Education and 
Training, 54(2-3), 219-233. 
https://doi.org/10.1108/00400911211210314 

Breazeale, N., Fortunato, M. W. P., Allen, J. E., Hustedde, R. J., & 
Pushkarskaya, H. (2015). Constructing a multi-dimensional 
measure of local entrepreneurial culture. Community 
Development, 46(5), 516-540. 
https://doi.org/10.1080/15575330.2015.1080743 

Bruno, A. V, & Tyebjee, T. T. (1985). The entrepreneur’s search for capital. 
Journal of Business Venturing, 1(1), 61-74. 
https://doi.org/10.1016/0883-9026(85)90007-2 

Camargo, B. V., & Justo, A. M. (2013). IRAMUTEQ: Um software gratuito 
para análise de dados textuais. Temas Em Psicologia, 21(2), 513-
518. https://doi.org/10.9788/tp2013.2-16 

Cantner, U., Goethner, M., & Silbereisen, R. K. (2017). Schumpeter’s 
entrepreneur - A rare case. Journal of Evolutionary Economics, 
27(1), 187-214. https://doi.org/10.1007/s00191-016-0467-3 

Capella-Peris, C., Gil-Gómez, J., Martí-Puig, M., & Ruíz-Bernardo, P. (2020). 
Development and Validation of a Scale to Assess Social 
Entrepreneurship Competency in Higher Education Development 
and Validation of a Scale to Assess Social. Journal of Social 
Entrepreneurship, 11(1), 33-39. 
https://doi.org/10.1080/19420676.2018.1545686 

Cardon, M. S., Gregoire, D. A., Stevens, C. E., & Patel, P. C. (2013). Journal of 
Business Venturing Measuring entrepreneurial passion : 
Conceptual foundations and scale validation. Journal of Business 
Venturing, 28(3), 373-396. 
https://doi.org/10.1016/j.jbusvent.2012.03.003 

Carraher, S. M., Welsh, D. H. B., & Svilokos, A. (2016). Validation of a 
measure of social entrepreneurship. 10(4), 386-402. 
https://doi/abs/10.1504/EJIM.2016.077421 

Covin, J. G., & Slevin, D. P. (1989). Strategic management of small firms in 
hostile and benign environments. Strategic Management Journal, 
10(1), 75-87. https://doi.org/10.1002/smj.4250100107 

Crant, J. M. (1996). The proactive personality scale as a predictor of 
entrepreneurial intentions. Management, 29(3), 62-74. 
https://homepages.se.edu/cvonbergen/files/2013/01/Proactiv
e_Personality-Scale-as-a-Predictor-of-Entrepreneurial-
Intentions.pdf 

Cromie, S., & Johns, S. (1983). Irish entrepreneurs: Some personal 
characteristics. Journal of Occupational Behaviour, 4(4), 317-324. 
https://www.jstor.org/stable/3000318 

Dai, S., Xue, H., Jiang, Y., Zhang, W., & Zhang, X. (2018). Sustainable 
entrepreneurship team scale development: A complex systems 
perspective. Sustainability, 10(11), 4199. 
https://doi.org/10.3390/su10114199 

Davari, A., & Rezazadeh, A. (2015). Toward the measurement of alliance 
entrepreneurship: Initial scale development and validation. 
International Journal of Management and Enterprise 
Development, 14(2), 103-125. 
https://doi.org/10.1504/IJMED.2015.070094 

Davis, M. H., Hall, J. A., Llc, J. H., & Mayer, P. S. (2016). Developing A New 
Measure Of Entrepreneurial Mindset: Reliability, Validity, And 
Implications For Practitioners. 68(1), 21-48. 
https://doi.org/10.1037/cpb0000045 

De Melo Neto, F. P., & Froes, C. (2002). Empreendedorismo social: a 
transição para a sociedade sustentável. Qualitymark Editora Ltda. 

De Pablo López, I., Urda, B. S., & Hernández, Y. B. (2004). Las dimensiones 
del perfil del emprendedor: contraste empírico con 
emprendedores de éxito (Cap. 51, pp. 813-830) [Presentado en 
congreso]. El Emprendedor Innovador y La Creación de Empresas 
de I+D+I. Universidad de Valencia, Valencia, España. 
https://www.uv.es/Motiva/libromotiva/51PabloSantosBueno.p
df 

Dees, G. (1998). The meaning of ‘social entrepreneurship’ [Working 
Paper]. Kauffman Foundation and Stanford University.  

Dees, J. G. (2001). The Meaning of ‘Social Entrepreneurship’, Center for the 
Advancement of Social Entrepreneurship. The Fuqua School of 
Business. http://www.caseatduke.org/documents/dees_ 
sedef.pdf (Original draft published in 1998). 

Defourny, J., & Nyssens, M. (2012). Conceptions of social enterprise in 
Europe: A comparative perspective with the United States. In 
Social enterprises (pp. 71-90). Springer. 
http://10.1057/9781137035301_4 

DeGennaro, M. P., Wright, C. W., & Panza, N. R. (2016). Measuring 

https://doi.org/10.14211/ibjesb.e2097
https://doi.org/10.1177/0266242618823112
https://doi.org/10.1016/0749-5978(91)90020-T
https://eric.ed.gov/?id=EJ860820
https://doi.org/10.1111/j.1468-2389.1993.tb00093.x
https://doi.org/10.1111/j.1468-2389.1993.tb00093.x
https://doi.org/10.1590/S0104-530X2011000400007
https://doi.org/10.1177/0021886304266847
https://www.scielo.br/j/rausp/a/HM3r8D3Tfwm7WJZYFkNt5vz/?format=pdf&lang=em
https://www.scielo.br/j/rausp/a/HM3r8D3Tfwm7WJZYFkNt5vz/?format=pdf&lang=em
https://doi.org/10.1016/j.jbusvent.2018.01.004
https://doi.org/10.1080/08985626.2011.577242
https://doi.org/10.1590/S0034-759020150402
http://www.redalyc.org/articulo.oa?id=75227898005
https://ssrn.com/abstract=3541919
https://doi.org/10.1177/0972150917701782
https://doi.org/10.1017/sjp.2016.19
https://doi.org/10.1108/00400911211210314
https://doi.org/10.1080/15575330.2015.1080743
https://doi.org/10.1016/0883-9026(85)90007-2
https://doi.org/10.9788/tp2013.2-16
https://doi.org/10.1007/s00191-016-0467-3
https://doi.org/10.1080/19420676.2018.1545686
https://doi.org/10.1016/j.jbusvent.2012.03.003
https://doi/abs/10.1504/EJIM.2016.077421
https://doi.org/10.1002/smj.4250100107
https://homepages.se.edu/cvonbergen/files/2013/01/Proactive_Personality-Scale-as-a-Predictor-of-Entrepreneurial-Intentions.pdf
https://homepages.se.edu/cvonbergen/files/2013/01/Proactive_Personality-Scale-as-a-Predictor-of-Entrepreneurial-Intentions.pdf
https://homepages.se.edu/cvonbergen/files/2013/01/Proactive_Personality-Scale-as-a-Predictor-of-Entrepreneurial-Intentions.pdf
https://www.jstor.org/stable/3000318
https://doi.org/10.3390/su10114199
https://doi.org/10.1504/IJMED.2015.070094
https://doi.org/10.1037/cpb0000045
https://www.uv.es/Motiva/libromotiva/51PabloSantosBueno.pdf
https://www.uv.es/Motiva/libromotiva/51PabloSantosBueno.pdf
http://www.caseatduke.org/documents/dees_%20sedef.pdf
http://www.caseatduke.org/documents/dees_%20sedef.pdf
http://10.0.4.33/9781137035301_4


Vieira, V. G. et al. Generating elements of social entrepreneurship’s dimensions 10 
   

 

    

 
https://doi.org/10.14211/ibjesb.e2097 
e-ISSN: 2316-2058 | ©2022 ANEGEPE Ltda. All Rights Reserved. IBJESB v.11, n.3, Sept./Dec., 2022  

 
 
 

Entrepreneurial Orientation in an Assessment Center: An 
Individual Level-of-Analysis Study. Psychologist-Manager 
Journal, 19(1), 1-22. https://doi.org/10.1037/mgr0000035 

Diochon, M., & Anderson, A. R. (2011). Ambivalence and ambiguity in 
social enterprise; narratives about values in reconciling purpose 
and practices. International Entrepreneurship and Management 
Journal, 7(1), 93-109. https://doi.org/10.1007/s11365-010-
0161-0 

Driver, M., & Porter, M. E. (2012). An Interview with Michael Porter: Social 
Entrepreneurship and the Transformation of Capitalism. 

Drucker, P. F. (1985). Innovation and Entrepreneurship: Practice and 
Principles. University of Illinois at Urbana-Champaign’s Academy 
for Entrepreneurial Leadership Historical Research Reference in 
Entrepreneurship. 

Dwivedi, A., & Weerawardena, J. (2018). Conceptualizing and 
operationalizing the social entrepreneurship construct. Journal of 
Business Research, 86(May 2017), 32-40. 
https://doi.org/10.1016/j.jbusres.2018.01.053 

Felgueira, T., & Rodrigues, R. G. (2020). I-ENTRE-U: an individual 
entrepreneurial orientation scale for teachers and researchers in 
higher education institutions. International Review on Public and 
Nonprofit Marketing, 17(1), 1-21. 
https://doi.org/10.1007/s12208-019-00226-2 

Felício, J. A., Gonçalves, H. M., & Gonçalves, V. da C. (2013). Social value and 
organizational performance in non-profit social organizations: 
Social entrepreneurship, leadership, and socioeconomic context 
effects. Journal of Business Research, 66(10), 2139-2146. 
https://doi.org/10.1016/j.jbusres.2013.02.040 

Ferreira, F. A., Marques, C. S., Bento, P., Ferreira, J. J., & Jalali, M. S. (2015). 
Operationalizing and measuring individual entrepreneurial 
orientation using cognitive mapping and MCDA techniques. 
Journal of Business Research, 68(12), 2691-2702. 
https://doi.org/10.1016/j.jbusres.2015.04.002 

Ferreira, J. M., Gimenez, F. A. P., & Ramos, S. C. (2005). Potencial 
empreendedor e liderança criativa: Um estudo com varejistas de 
materiais de construção da cidade de Curitiba/Pr. Revista de 
Administração da Unimep, 3(3), 45-69. 
http://www.regen.com.br/ojs/index.php/regen/article/view/1
84 

Fisher, R., Maritz, A., Lobo, A., Fisher, R., Maritz, A., & Lobo, A. (2014). 
Evaluating entrepreneurs’ perception of success Development of 
a measurement scale, 20(5), 478-492. 
https://doi.org/10.1108/IJEBR-10-2013-0157 

Franco, J. O. B., & Gouvêa, J. B. (2016). A Cronologia Dos Estudos Sobre O 
Empreendedorismo. REGEPE - Revista de Empreendedorismo e 
Gestão de Pequenas Empresas, 5(3), 144-166. 
https://doi.org/10.14211/regepe.v5i3.360 

Freitas, H., Martens, C. D. P., Boissin, J.-P., & Behr, A. (2012). Guidance 
elements for the entrepreneurial orientation of software firms. 
Revista de Administração, 47(2), 163-179. 
https://doi.org/10.5700/rausp1032 

García, J. C. S. (2010). Evaluación de la personalidad emprendedora: 
Validez factorial del cuestionario de orientación emprendedora 
(COE). Revista Latinoamericana de Psicologia, 42(1), 41-52. 
http://www.scielo.org.co/scielo.php?script=sci_arttext&pid=S01
20-05342010000100004 

Germak, A. J., & Robinson, J. A. (2014). Exploring the Motivation of Nascent 
Social Entrepreneurs. Journal of Social Entrepreneurship, 5(1), 5-
21. https://doi.org/10.1080/19420676.2013.820781 

Ghazali, Z., Ibrahim, N. A., & Zainol, F. A. (2013). Factors affecting 
entrepreneurial intention among UniSZA students. Asian Social 
Science, 9(1), 85-93. https://doi.org/10.5539/ass.v9n1p85 

Gibson, L. G., Gibson, R. A., & Zhao, S. (2011). Factors affecting 
entrepreneurial attitudes of American and Chinese business 
students (pp. 1021-1032). Proceedings of the Usasbe 2011. 

Gorostiaga, A., Aliri, J., Ulacia, I., Soroa, G., Balluerka, N., Aritzeta, A., & 
Muela, A. (2019). Assessment of entrepreneurial orientation in 
vocational training students: Development of a new scale and 
relationships with self-efficacy and personal initiative. Frontiers 
in Psychology, 10, 1125. 
https://doi.org/10.3389/fpsyg.2019.01125 

Gupta, P., Gupta, U., & Wadhwa, S. (2020). Known and unknown aspects of 
workplace bullying: A systematic review of recent literature and 
future research agenda. Human Resource Development Review, 
19(3), 263-308. https://doi.org/10.1016/j.jbusres.2020.03.032 

Hockerts, K. (2015). The social entrepreneurial antecedents scale (SEAS): 
A validation study. Social Enterprise Journal. 
https://doi.org/10.1108/SEJ-05-2014-0026 

Iizuka, E. S., Varela, C. A., & Larroudé, E. R. A. (2015). Social business 

dilemmas in Brazil: Rede asta case. Revista de Administracao de 
Empresas, 55(4), 385-396. https://doi.org/10.1590/S0034-
759020150403 

Isenberg, D. J. (2011). The Entrepreneurship Ecosystem Strategy as a New 
Paradigm for Economic Policy: Principles for Cultivating 
Entrepreneurships. The Babsos Entrepreneurship Ecosystem 
Project, 1(781), 1-13. 
http://www.innovationamerica.us/images/stories/2011/The-
entrepreneurship-ecosystem-strategy-for-economic-growth-
policy-20110620183915.pdf 

Jha, P., Makkad, M., & Mittal, S. (2018). Performance-oriented factors for 
women entrepreneurs-a scale development perspective. Journal 
of Entrepreneurship in Emerging Economies, 10(2), 329-360. 
https://doi.org/10.1108/JEEE-08-2017-0053 

Kannampuzha, M., & Hockerts, K. (2019). Organizational social 
entrepreneurship: scale development and validation. Social 
Enterprise Journal, 15(3), 290-319. https://doi.org/10.1108/SEJ-
06-2018-0047 

Kim, J., Rebecca, L., & Wang, X. (2020). International Journal of Hospitality 
Management The uniqueness of entrepreneurship in the sharing 
accommodation sector: Developing a scale of entrepreneurial 
capital. International Journal of Hospitality Management, 84, 
102321. https://doi.org/10.1016/j.ijhm.2019.102321 

Kraus, S., Niemand, T., Halberstadt, J., Shaw, E., & Syrjä, P. (2017). Social 
entrepreneurship orientation: development of a measurement 
scale. International Journal of Entrepreneurial Behaviour and 
Research, 23(6), 977-997. https://doi.org/10.1108/IJEBR-07-
2016-0206 

Kuratko, D. F., Mcmullen, J. S., Hornsby, J. S., & Jackson, C. (2017). Is your 
organization conducive to the continuous creation of social value? 
Toward a social corporate entrepreneurship scale. Business 
Horizons, 60(3), 271-283. 
https://doi.org/10.1016/j.bushor.2016.12.003 

Laguía, A., García-Ael, C., Wach, D., & Moriano, J. A. (2019). “Think 
entrepreneur - think male”: a task and relationship scale to 
measure gender stereotypes in entrepreneurship. International 
Entrepreneurship and Management Journal, 15(3), 749–772. 
https://doi.org/10.1007/s11365-018-0553-0  

Landström, H., & Harirchi, G. (2018). The social structure of 
entrepreneurship as a scientific field. Research Policy, 47(3), 650-
662. https://doi.org/10.1016/j.respol.2018.01.013 

Landström, H., & Lohrke, F. (Eds.). (2010). Fundamentos históricos da 
pesquisa empreendedora. Edward Elgar Publishing. 

Lazzarotti, F., Silveira, A. L. T. D., Carvalho, C. E., Rossetto, C. R., & Sychoski, 
J. C. (2015). Entrepreneurial orientation: a study of dimensions 
and its relationship with performance at firms graduating from 
incubators. Revista de Administração Contemporânea, 19, 673-
695. https://doi.org/10.1590/1982-7849rac20151829 

Leal, A. L. C. A., Freitas, A. A. F. de, & Fontenele, R. E. S. (2015). Value 
creation in social entrepreneurship: Evidence from a comparison 
with the commercial entrepreneurship. Revista de Gestao Social e 
Ambiental, 9(1), 51-65. https://doi.org/10.5773/rgsa.v9i1.1009 

Lee, L.-S., & Lai, C.-C. (2010). An Exploratory Survey of Prospective 
Childcare Givers’ Entrepreneurial Potential in Taiwan. Online 
Submission, 1-11. https://eric.ed.gov/?id=ED510783 

Lepoutre, J., Justo, R., Terjesen, S., & Bosma, N. (2013). Designing a global 
standardized methodology for measuring social 
entrepreneurship activity: The Global Entrepreneurship Monitor 
social entrepreneurship study. Small Business Economics, 40(3), 
693-714. https://doi.org/10.1007/s11187-011-9398-4 

Li, C., Harichandran, R. S., Carnasciali, M-I., Erdil, N. O., & Nocito-Gobel, J. 
(2016). Development of an instrument to measure the 
entrepreneurial mindset of engineering students [Paper nº 
15139]. Proceedings of the Annual Conference, New Orleans, LA, 
USA. https://digitalcommons.newhaven.edu/civilengineering-
facpubs/35/ 

Liang, C. K., & Dunn, P. (2011). Satisfaction or business savvy-Examining 
the outcome of new venture creation with respect to 
entrepreneurial characteristics, expectation, optimism, realism, 
and pessimism. Academy of Entrepreneurship Journal, 17(2), 97-
116.  

Liang, C. T., Peng, L. P., Yao, S. N., & Liang, C. (2015). Developing a social 
enterprise performance scale and examining the relationship 
between entrepreneurs’ personality traits and their perceived 
enterprise performance. Journal of entrepreneurship, 
management and innovation, 11(3), 89-116. 

Liguori, E., Bendickson, J., Solomon, S., & McDowell, W. C. (2019). 
Development of a multi-dimensional measure for assessing 
entrepreneurial ecosystems. Entrepreneurship and Regional 

https://doi.org/10.14211/ibjesb.e2097
https://doi.org/10.1037/mgr0000035
https://doi.org/10.1007/s11365-010-0161-0
https://doi.org/10.1007/s11365-010-0161-0
https://doi.org/10.1016/j.jbusres.2018.01.053
https://doi.org/10.1007/s12208-019-00226-2
https://doi.org/10.1016/j.jbusres.2013.02.040
https://doi.org/10.1016/j.jbusres.2015.04.002
http://www.regen.com.br/ojs/index.php/regen/article/view/184
http://www.regen.com.br/ojs/index.php/regen/article/view/184
https://doi.org/10.1108/IJEBR-10-2013-0157
https://doi.org/10.14211/regepe.v5i3.360
https://doi.org/10.5700/rausp1032
http://www.scielo.org.co/scielo.php?script=sci_arttext&pid=S0120-05342010000100004
http://www.scielo.org.co/scielo.php?script=sci_arttext&pid=S0120-05342010000100004
https://doi.org/10.1080/19420676.2013.820781
https://doi.org/10.5539/ass.v9n1p85
https://doi.org/10.3389/fpsyg.2019.01125
https://doi.org/10.1016/j.jbusres.2020.03.032
https://doi.org/10.1108/SEJ-05-2014-0026
https://doi.org/10.1590/S0034-759020150403
https://doi.org/10.1590/S0034-759020150403
http://www.innovationamerica.us/images/stories/2011/The-entrepreneurship-ecosystem-strategy-for-economic-growth-policy-20110620183915.pdf
http://www.innovationamerica.us/images/stories/2011/The-entrepreneurship-ecosystem-strategy-for-economic-growth-policy-20110620183915.pdf
http://www.innovationamerica.us/images/stories/2011/The-entrepreneurship-ecosystem-strategy-for-economic-growth-policy-20110620183915.pdf
https://doi.org/10.1108/JEEE-08-2017-0053
https://doi.org/10.1108/SEJ-06-2018-0047
https://doi.org/10.1108/SEJ-06-2018-0047
https://doi.org/10.1016/j.ijhm.2019.102321
https://doi.org/10.1108/IJEBR-07-2016-0206
https://doi.org/10.1108/IJEBR-07-2016-0206
https://doi.org/10.1016/j.bushor.2016.12.003
https://doi.org/10.1007/s11365-018-0553-0
https://doi.org/10.1016/j.respol.2018.01.013
https://doi.org/10.1590/1982-7849rac20151829
https://doi.org/10.5773/rgsa.v9i1.1009
https://eric.ed.gov/?id=ED510783
https://doi.org/10.1007/s11187-011-9398-4
https://digitalcommons.newhaven.edu/civilengineering-facpubs/35/
https://digitalcommons.newhaven.edu/civilengineering-facpubs/35/


Vieira, V. G. et al. Generating elements of social entrepreneurship’s dimensions 11 
   

 

    

 
https://doi.org/10.14211/ibjesb.e2097 
e-ISSN: 2316-2058 | ©2022 ANEGEPE Ltda. All Rights Reserved. IBJESB v.11, n.3, Sept./Dec., 2022  

 
 
 

Development, 31(1-2), 7-21. 
https://doi.org/10.1080/08985626.2018.1537144 

Liñán, F., & Chen, Y. W. (2009). Development and cross-cultural 
application of a specific instrument to measure entrepreneurial 
intentions. Entrepreneurship theory and practice, 33(3), 593-
617. https://doi.org/10.1111/j.1540-6520.2009.00318.x 

Longenecker, J. G., Moore, C. W., Petty, W., & Palich, L. E. (2007). Small 
Business Management: Launching and Growing Entrepreneurial 
Ventures (14 ed). South-Western College Pub. 

Lumpkin, G. T., Cogliser, C. C., & Schneider, D. R. (2009). Understanding and 
measuring autonomy: An entrepreneurial orientation 
perspective. Entrepreneurship Theory and Practice, 33(1), 47-69. 
https://doi.org/10.1111/j.1540-6520.2008.00280.x 

Lumpkin, G. T., & Dess, G. G. (1996). Clarifying the entrepreneurial 
orientation construct and linking it to performance. Academy of 
Management Review, 21(1), 135-172. 
https://doi.org/10.5465/amr.1996.9602161568 

Lumpkin, G. T., Moss, T. W., Gras, D. M., Kato, S., & Amezcua, A. S. (2013). 
Entrepreneurial processes in social contexts: how are they 
different, if at all? Small Business Economics, 40(3), 761-783. 
https://doi.org/10.1007/s11187-011-9399-3 

Mair, J., Battilana, J., & Cardenas, J. (2012). Organizing for Society: A 
Typology of Social Entrepreneuring Models. Journal of Business 
Ethics, 111(3), 353-373. https://doi.org/10.1007/s10551-012-
1414-3 

Mair, J., & Martí, I. (2006). Social entrepreneurship research: A source of 
explanation, prediction, and delight. Journal of World Business, 
41(1), 36-44. https://doi.org/10.1016/j.jwb.2005.09.002 

Mair, J., & Noboa, E. (2003). Social Entrepreneurship: How Intentions to 
Create a Social Enterprise Get Formed [Working Paper nºD/521]. 
https://doi.org/10.2139/ssrn.462283 

Mamun, A. A., Kumar, N., Ibrahim, M. D., & Yusoff, H. (2018). Establishing a 
valid instrument to measure entrepreneurial knowledge and skill. 
Business Perspectives and Research, 6(1), 13-26. 
https://doi.org/10.1177/2278533717730449 

Martin, R. L., & Osberg, S. (2007). Social entrepreneurship: The case for 
definition. Stanford social innovation review. 
https://www.ngobiz.org/picture/File/Social%20Enterpeuneur-
The%20Case%20of%20Definition.pdf 

Martins, S. P. L. da S. (2007). Indicators for Measuring Entrepreneurship: 
A Proposal for a Scoreboard. Industry and Higher Education, 
21(1), 85-97. https://doi.org/10.5367/000000007780222697 

McGee, J. E., Peterson, M., Mueller, S. L., & Sequeira, J. M. (2009). 
Entrepreneurial self-efficacy: refining the measure. 
Entrepreneurship Theory and Practice, 33(4), 965-988. 
https://doi.org/10.1111/j.1540-6520.2009.00304.x 

McNally, J. J., Martin, B. C., Honig, B., Bergmann, H., & Piperopoulos, P. 
(2016). Toward rigor and parsimony: a primary validation of 
Kolvereid’s (1996) entrepreneurial attitudes scales. 
Entrepreneurship & Regional Development, 28(5-6), 358-379. 
https://doi.org/10.1080/08985626.2016.1154985 

Miao, Q. (2012). Revisiting the reliability and validity of the 
Entrepreneurial Atitude Orientation scale in China. Psychological 
Reports, 111(2), 503-508. 
https://doi.org/10.2466/01.03.14.PR0.111.5.503-508 

Miller, D. (1983). The Correlates of Entrepreneurship in Three Types of 
Firms. Management Science, 29(7), 770-791. 
https://doi.org/10.1287/mnsc.29.7.770 

Moberg, K. (2013). An entrepreneurial self-efficacy scale with a neutral 
wording. In Conceptual richness and methodological diversity in 
entrepreneurship research (pp. 67-94). Edward Elgar Publishing. 
https://doi.org/10.4337/9781782547310.00012 

Moore, J. F. (1993). A New Ecology of Competition 
HarvardBusinessReview. Harvard Business Review, 71(3), 75-86. 
http://blogs.harvard.edu/jim/files/2010/04/Predators-and-
Prey.pdf 

Moriano, J. A., Gorgievski, M., Laguna, M., Stephan, U., & Zarafshani, K. 
(2012). A Cross-Cultural Approach to Understanding 
Entrepreneurial Intention. Journal of Career Development, 39(2), 
162-185. https://doi.org/10.1177/0894845310384481 

Moriano, J. A., Palací, F. J., & Morales, J. F. (2006). Adaptación y validación 
en España de la escala de Autoeficacia Emprendedora. Revista de 
Psicología Social, 21(1), 51-64. 
https://doi.org/10.1174/021347406775322223 

Moriano, J. A., Topa, G., Molero, F., Entenza, A. M., & Mangin, J. P. L. (2012). 
Autoeficacia para el liderazgo emprendedor. Adaptación y 
validación de la escala CESE en España. Anales de Psicología, 
28(1), 171-179. 
https://revistas.um.es/analesps/article/view/140642 

Morris, M. H., Santos, S. C., & Kuratko, D. F. (2021). The great divides in 
social entrepreneurship and where they lead us. Small Business 
Economics, 57, 1089-1106. https://doi.org/10.1007/s11187-
020-00318-y 

Morris, M. H., Webb, J. W., & Franklin, R. J. (2011). Understanding the 
manifestation of entrepreneurial orientation in the nonprofit 
context. Entrepreneurship Theory and Practice, 35(5), 947-971. 
https://doi.org/10.1111/j.1540-6520.2011.00453.x 

Oliveira, B. M. D. F., Vieira, D. A., Laguía, A., Moriano, J. A., & Soares, V. J. S. 
(2016). Intenção empreendedora em estudantes universitários: 
adaptação e validação de uma escala (QIE). Avaliacao Psicologica, 
15(2), 187-196. https://doi.org/10.15689/ap.2016.1502.07 

Oliveira Junior, A. B. D., Gattaz, C. C., Bernardes, R. C., & Iizuka, E. S. (2018). 
Pesquisa em empreendedorismo (2000-2014) nas seis principais 
revistas brasileiras de administração: lacunas e direcionamentos. 
Cadernos Ebape.BR, 16, 610-630. https://doi.org/10.1590/1679-
395167644 

Omorede, A. (2014), Exploration of motivational drivers towards social 
entrepreneurship. Social Enterprise Journal, 10(3), 239-267. 
https://doi.org/10.1108/SEJ-03-2013-0014 

Othman, N., Hashim, N., & Wahid, H. A. (2012). Readiness towards 
entrepreneurship education: Students and Malaysian 
universities. Education and Training, 54(8), 697-708. 
https://doi.org/10.1108/00400911211274837 

Parente, C., Costa, D., Santos, M., & Chaves, R. R. (2011). 
Empreendedorismo social: contributos teóricos para a sua 
definição. Anais do Encontro Nacional de Sociologia Industrial, 
das Organizações e do Trabalho, Emprego e Coesão Social: Da 
Crise de Regulação à Hegemonia da Globalização, 14 (pp. 268-
282). https://repositorio-
aberto.up.pt/bitstream/10216/61185/2/cparenteempreendedo
rismo000151867.pdf 

Peredo, A. M., & McLean, M. (2006). Social entrepreneurship: A critical 
review of the concept. Journal of World Business, 41(1), 56-65. 
https://doi.org/10.1016/j.jwb.2005.10.007 

Peris-Ortiz, M., Rueda-Armengot, C., & Palacios-Marqués, D. (2016). Is it 
possible to measure social entrepreneurship in firms? Cuadernos 
de Gestion, 16(2), 15-28. 
https://doi.org/10.5295/cdg.140469mp 

Pless, N. M. (2012). Social Entrepreneurship in Theory and Practice-An 
Introduction. Journal of Business Ethics, 111(3), 317-320. 
https://doi.org/10.1007/s10551-012-1533-x 

Popov, B., Varga, S., Jelić, D., & Dinić, B. (2019). Psychometric evaluation of 
the Serbian adaptation of the individual entrepreneurial 
orientation scale. Education and Training, 61(1), 65-78. 
https://doi.org/10.1108/ET-03-2018-0058 

Popov, E. V., Veretennikova, A. Y., & Kozinskaya, K. M. (2017). Social 
Entrepreneurship As an Object of Institutional Analysis. Вестник 
Пермского Университета. Серия «Экономика» = Perm 
University Herald. Economy, 12(3), 360-374. 
https://doi.org/10.17072/1994-9960-2017-3-360-374 

Porter, M. E., & Kramer, M. R. (2011). Criação de valor compartilhado. 
Harvard Business Review, 89(1/2), 62-77. 

Ricardo, L., Alves, R., & Bornia, A. C. (2011). Desenvolvimento de uma escala 
para medir o potencial empreendedor utilizando a Teoria da 
Resposta ao Item ( TRI ). 775–790. 

Reyes, J. L., Garzón Castrillón, M. A., & Tapia Sánchez, B. (2018). Design and 
Validation of a Likert Type Scale to Establish Entrepreneurial 
Characteristics. Dimensión Empresarial, 16(2), 135-160. 
https://doi.org/10.15665/dem.v16i2.1599. 

Robinson, P. B., Stimpson, D. V., Huefner, J. C., & Hunt, H. K. (1991). Done 
Map Taken Very Relevant An Attitude Approach to the Prediction 
of Entrepreneurship. Entrepreneurship Theory and Practice, 
15(4), 13-32. https://doi.org/10.1177/104225879101500405 

Saebi, T., Foss, N. J., & Linder, S. (2019). Social Entrepreneurship Research: 
Past Achievements and Future Promises. Journal of Management, 
45(1), 70-95. https://doi.org/10.1177/0149206318793196 

Sagawa, S., & Segal, E. (2000). Common interest, common good: Creating 
value through business and social sector partnerships. California 
management review, 42(2), 105-122. 
https://doi.org/10.1177/000812560004200201 

Saha, K., Kumar, R., Kumar, S., & Dutta, T. (2017). Journal of Business 
Venturing Insights A content adequate fi ve-dimensional 
Entrepreneurial Orientation scale, 8(March), 41-49. 
https://doi.org/10.1016/j.jbvi.2017.05.006 

Salviati, M. E. (2017). Manual do Aplicativo Iramuteq, compilação, 
organização e notas. Iramuteq. (Org. Planaltina, DF, 31). 
http://www.iramuteq.org/documentation/fichiers/manual-do-
aplicativo-iramuteq-par-maria-elisabeth-salviati 

https://doi.org/10.14211/ibjesb.e2097
https://doi.org/10.1080/08985626.2018.1537144
https://doi.org/10.1111/j.1540-6520.2009.00318.x
https://doi.org/10.1111/j.1540-6520.2008.00280.x
https://doi.org/10.5465/amr.1996.9602161568
https://doi.org/10.1007/s11187-011-9399-3
https://doi.org/10.1007/s10551-012-1414-3
https://doi.org/10.1007/s10551-012-1414-3
https://doi.org/10.1016/j.jwb.2005.09.002
https://doi.org/10.2139/ssrn.462283
https://doi.org/10.1177/2278533717730449
https://www.ngobiz.org/picture/File/Social%20Enterpeuneur-The%20Case%20of%20Definition.pdf
https://www.ngobiz.org/picture/File/Social%20Enterpeuneur-The%20Case%20of%20Definition.pdf
https://doi.org/10.5367/000000007780222697
https://doi.org/10.1111/j.1540-6520.2009.00304.x
https://doi.org/10.1080/08985626.2016.1154985
https://doi.org/10.2466/01.03.14.PR0.111.5.503-508
https://doi.org/10.1287/mnsc.29.7.770
https://doi.org/10.4337/9781782547310.00012
http://blogs.harvard.edu/jim/files/2010/04/Predators-and-Prey.pdf
http://blogs.harvard.edu/jim/files/2010/04/Predators-and-Prey.pdf
https://doi.org/10.1177/0894845310384481
https://doi.org/10.1174/021347406775322223
https://revistas.um.es/analesps/article/view/140642
https://doi.org/10.1007/s11187-020-00318-y
https://doi.org/10.1007/s11187-020-00318-y
https://doi.org/10.1111/j.1540-6520.2011.00453.x
https://doi.org/10.15689/ap.2016.1502.07
https://doi.org/10.1590/1679-395167644
https://doi.org/10.1590/1679-395167644
https://doi.org/10.1108/SEJ-03-2013-0014
https://doi.org/10.1108/00400911211274837
https://repositorio-aberto.up.pt/bitstream/10216/61185/2/cparenteempreendedorismo000151867.pdf
https://repositorio-aberto.up.pt/bitstream/10216/61185/2/cparenteempreendedorismo000151867.pdf
https://repositorio-aberto.up.pt/bitstream/10216/61185/2/cparenteempreendedorismo000151867.pdf
https://doi.org/10.1016/j.jwb.2005.10.007
https://doi.org/10.5295/cdg.140469mp
https://doi.org/10.1007/s10551-012-1533-x
https://doi.org/10.1108/ET-03-2018-0058
https://doi.org/10.17072/1994-9960-2017-3-360-374
https://doi.org/10.15665/dem.v16i2.1599
https://doi.org/10.1177/104225879101500405
https://doi.org/10.1177/0149206318793196
https://doi.org/10.1177/000812560004200201
https://doi.org/10.1016/j.jbvi.2017.05.006
http://www.iramuteq.org/documentation/fichiers/manual-do-aplicativo-iramuteq-par-maria-elisabeth-salviati
http://www.iramuteq.org/documentation/fichiers/manual-do-aplicativo-iramuteq-par-maria-elisabeth-salviati


Vieira, V. G. et al. Generating elements of social entrepreneurship’s dimensions 12 
   

 

    

 
https://doi.org/10.14211/ibjesb.e2097 
e-ISSN: 2316-2058 | ©2022 ANEGEPE Ltda. All Rights Reserved. IBJESB v.11, n.3, Sept./Dec., 2022  

 
 
 

Santos, C. C., Teston, S. F., Zawadzki, P., Lizonete, S., & Machado, H. P. V. 
(2020). Individual Absorptive Capacity and Entrepreneurial 
Intention in Successors of Rural Properties. Revista de 
Administração Mackenzie, 21(3). https://doi.org/10.1590/1678-
6971/eRAMR200045 

Santos, F. M. (2012). A positive theory of social entrepreneurship. Journal 
of Business Ethics, 111(3), 335-351. 
https://doi.org/10.1007/s10551-012-1413-4 

Sarrica, M., Mingo, I., Mazzara, B., & Leone, G. (2016). The effects of 
lemmatization on textual analysis conducted with IRaMuTeQ: 
results in comparison. JADT2016: 13ème Journées 
Internacionales d’Analyse Statistique de Données Textuelles. 
http://lexicometrica.univ-paris3.fr/jadt/jadt2016/01-
ACTES/82897/82897.pdf 

Satar, M. S., & Natasha, S. (2019). Individual social entrepreneurship 
orientation: towards development of a measurement scale. Asia 
Pacific Journal of Innovation and Entrepreneurship, 13(1), 49-72. 
https://doi.org/10.1108/APJIE-09-2018-0052 

Schjoedt, L., & Craig, J. B. (2017). Development and validation of a 
unidimensional domain-specific entrepreneurial self-efficacy 
scale. International Journal of Entrepreneurial Behavior & 
Research, 23(1), 98-113. https://doi.org/10.1108/IJEBR-11-
2015-0251 

Schmidt, S., Bohnenberger, M. C., Panizzon, M., Marcon, S. R. A., Toivonen, 
E., & Lampinen, M. (2018). Students entrepreneurial behaviour: 
An eight-construct scale validation. International Journal of 
Entrepreneurship, 22(2), 1-20. 
https://www.abacademies.org/articles/students-
entrepreneurial-behaviour-an-eightconstruct-scale-validation-
7254.html 

Schumpeter, J. A. (1934). The Theory of Economic Development, published 
in German (1912), in English. Harvard University Press. 

Shane, S., & Venkataraman, S. (2000). The promise of entrepreneurship as 
a field of research. Academy of Management Review, 25(1), 217-
226. https://doi.org/10.5465/amr.2000.2791611 

Siddiqui, S., & Jan, S. (2019). Developing and Validating a Scale to Assess 
Strategic Entrepreneurship Among Women: A Case of Jammu and 
Kashmir in India. Global Business Review, 20(2), 387-404. 
https://doi.org/10.1177/0972150918825400 

Sieger, P., Gruber, M., Fauchart, E., & Zellweger, T. (2016). Measuring the 
social identity of entrepreneurs: Scale development and 
international validation. Journal of Business Venturing, 31(5), 
542-572. https://doi.org/10.1016/j.jbusvent.2016.07.001 

Souza, G. H. S. de, Santos, P. da C. F. dos, Lima, N. C., Cruz, N. J. T. da, Lezana, 
Á. G. R., & Coelho, J. A. P. de M. (2017). Entrepreneurial Potential 
Scale: evidence on confirmatory factor validity, dimensional 
structure and predictive effectiveness. Gestão & Produção, 24(2), 
324-337. https://doi.org/10.1590/0104-530X3038-16 

Spagnoli, P., Santos, S. C., & Caetano, A. (2017). A contribution toward the 
adaptation and validation of the entrepreneurial self-efficacy 
scale in Italy and Portugal. Journal of Career Assessment, 25(4), 
670-687. https://doi.org/10.1177/1069072716664302 

Sternberg, R., Von Bloh, J., & Coduras, A. (2019). A new framework to 
measure entrepreneurial ecosystems at the regional level. 
Zeitschrift für Wirtschaftsgeographie, 63(2-4), 103-117. 
https://doi.org/10.1515/zfw-2018-0014 

Tullar, W. L. (2001). Russian entrepreneurial motive patterns: A validation 
of the Miner Sentence Completion Scale in Russia. Applied 
Psychology, 50(3), 422-435. https://doi.org/10.1111/1464-
0597.00065 

Valliere, D. (2016). Measuring regional variations of entrepreneurial 
intent in India. The Journal of Entrepreneurship, 25(2), 111-128. 
https://doi.org/10.1177/0971355716650362 

Van Wyk, R., & Boshoff, A. B. (2004). Entrepreneurial attitudes: A 
distinction between two professional groups. South African 
Journal of Business Management, 35(2), 33-38. 

Vesper, K.-H. (1990). Summary of entrepreneurship education survey. 
Department of Management and Organisation, University of 
Washington, Seattle, WA. 

Vijaya, V., & Kamalanabhan, T. J. (1998). A scale to assess entrepreneurial 
motivation. The Journal of Entrepreneurship, 7(2), 183-198. 
https://doi.org/10.1177/097135579800700204 

Wach, D., Stephan, U., & Gorgievski, M. (2016). More than money: 
Developing an integrative multi-factorial measure of 
entrepreneurial success. International Small Business Journal, 
34(8), 1098-1121. 
https://doi.org/10.1177/0266242615608469 

Weerawardena, J., & Mort, G. S. (2006). Investigating social 
entrepreneurship: A multidimensional model. Journal of World 

Business, 41(1), 21-35. 
https://doi.org/10.1016/j.jwb.2005.09.001 

Yi, S., & Duval-Couetil, N. (2018). What Drives Engineering Students To Be 
Entrepreneurs? Evidence of Validity for an Entrepreneurial 
Motivation Scale. Journal of Engineering Education, 107(2), 291-
317. https://doi.org/10.1002/jee.20199 

Yunus, M. (2010). Building social business: The new kind of capitalism that 
serves humanity’s most pressing needs. PublicAffairs. 

Zhang, H., Zhang, T., Cai, H., Li, Y., Huang, W. W., & Xu, D. (2014). Proposing 
and validating a five-dimensional scale for measuring 
entrepreneurial orientation: An empirical study. Journal of 
Entrepreneurship in Emerging Economies. 
https://doi.org/10.1108/JEEE-03-2014-0004 

Zhang, M. (2018). Cross-Cultural Reliability and Validity of a Scale to 
Measure International Entrepreneurial Capability in Emerging 
Markets Markets. Journal of Asia-Pacific Business, 19(1), 23-35. 
https://doi.org/10.1080/10599231.2018.1419045 

 

AUTHOR BIOGRAPHIES 

Valéria Gonçalves Vieira is a PhD candidate in Management at 
the Federal University of Bahia (UFBA), Brazil. And has a Bachelor's 
and Master's degree, also in Management, at the Federal University 
of Campina Grande (UFCG). Her areas of interest include Social 
Entrepreneurship, Project Management, Quality in Services, and 
Social Management. 
E-mail: goncalvesvieira.valeria@gmail.com.  
 
Verônica Macário de Oliveira is Permanent Professor in the 
Graduate Program in Management at the Federal University of 
Campina Grande (UFCG), Brazil, and an Adjunct Professor in the 
Management Bachelor's degree program at UFCG. She received her 
Ph.D. in in Management from the Federal University of Pernambuco, 
Brazil. Her areas of interest include Social Entrepreneurship, Social 
Innovation, Collaborative Consumption and Socio-Environmental 
Management. 
E-mail: veronicamacario@gmail.com. 
 
Adriana Fumi Chim-Miki is Visiting Professor at Aveiro 
University, Portugal. Permanent Professor in the Graduate Program 
in Management at the Federal University of Campina Grande 
(UFCG), Brazil, and an Adjunct Professor in the Management 
Bachelor's degree program at UFCG. She received her Ph.D. in 
Tourism, Economics, and Management at the University of Las 
Palmas de Gran Canaria, Spain. Her areas of interest include 
Strategic Management, Social Management, Entrepreneurship, 
Interorganizational Networks, Competitiveness, Coopetition and 
Tourism. 
E-mail: adriana.chimmiki@gmail.com. 
 
 
 

https://doi.org/10.14211/ibjesb.e2097
https://doi.org/10.1590/1678-6971/eRAMR200045
https://doi.org/10.1590/1678-6971/eRAMR200045
https://doi.org/10.1007/s10551-012-1413-4
http://lexicometrica.univ-paris3.fr/jadt/jadt2016/01-ACTES/82897/82897.pdf
http://lexicometrica.univ-paris3.fr/jadt/jadt2016/01-ACTES/82897/82897.pdf
https://doi.org/10.1108/APJIE-09-2018-0052
https://doi.org/10.1108/IJEBR-11-2015-0251
https://doi.org/10.1108/IJEBR-11-2015-0251
https://www.abacademies.org/articles/students-entrepreneurial-behaviour-an-eightconstruct-scale-validation-7254.html
https://www.abacademies.org/articles/students-entrepreneurial-behaviour-an-eightconstruct-scale-validation-7254.html
https://www.abacademies.org/articles/students-entrepreneurial-behaviour-an-eightconstruct-scale-validation-7254.html
https://doi.org/10.5465/amr.2000.2791611
https://doi.org/10.1177/0972150918825400
https://doi.org/10.1016/j.jbusvent.2016.07.001
https://doi.org/10.1590/0104-530X3038-16
https://doi.org/10.1177/1069072716664302
https://doi.org/10.1515/zfw-2018-0014
https://doi.org/10.1111/1464-0597.00065
https://doi.org/10.1111/1464-0597.00065
https://doi.org/10.1177/0971355716650362
https://doi.org/10.1177/097135579800700204
https://doi.org/10.1177/0266242615608469
https://doi.org/10.1016/j.jwb.2005.09.001
https://doi.org/10.1002/jee.20199
https://doi.org/10.1108/JEEE-03-2014-0004
https://doi.org/10.1080/10599231.2018.1419045
mailto:goncalvesvieira.valeria@gmail.com
mailto:veronicamacario@gmail.com
mailto:adriana.chimmiki@gmail.com

